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21 November 2008
BINGE DRINKING ADS ... GETTING THE REAL MESSAGE OUT
The Public Health Association of Australia (PHAA) has welcomed the national binge drinking campaign launched in Melbourne this morning by the Australian Government Department of Health and Ageing.

“The alcohol industry is flooding our lounge rooms with clever, irreverent ads that reach out to the larrikin in our kids.  It is time to respond with the other side of the story,” said Michael Moore, Chief Executive Officer (CEO) of the PHAA.  “The government has promised a comprehensive approach to dealing with binge drinking.  We are pleased that this marketing campaign is not in isolation.  It is welcomed on top of the recent announcement about funding to community groups to assist in curbing inappropriate use of alcohol.” 
On the introduction of the “alcopops tax” the PHAA welcomed the tax as “a good first step” towards a comprehensive policy.  “I hope this campaign is not attacked by the industry using the same sort of tactics of distorting facts and statistics that have been used by some representatives of the distilled spirits industry to protect their own profits,” said Mr Moore.

“Dramatic statistics of the harm associated with inappropriate drinking is something that young people should understand.  Although these messages will find it hard to compete with big industry advertising – it is worth young people knowing that on average, 1 in 4 of hospitalisations of people aged 15-24 happen because of alcohol,” he added.
Mr Moore said “The fact that 70 Australians under 25 will be hospitalised because of alcohol-caused assault in an average week is a message that it is appropriate to reinforce.  The ugly, violent drinker is no fun.  Young people will use alcohol – and so the important message is that inappropriate use, and binge drinking in particular, does lead to immediate as well as longer-term harms”.
Michael Moore, CEO of the PHAA, will be available from 12:30-1:30pm today at the Press Boxes in the Press Gallery at Parliament House in Canberra to provide interviews and further comment on the new ad campaign.
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